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$67,500 IN CULTURAL TOURISM GRANTS ANNOUNCED  
TO HELP COMMUNITIES DRAW VISITORS TO ARTS EVENTS 

Seven Oregon arts-based projects have been awarded $67,500 in 2014 Cultural Tourism Grants 
from the Oregon Arts Commission to help draw out-of-town audiences to their events and 
activities. The grants, which range from $7,500 to $10,000, were awarded to groups in Ashland, 
Eugene, Hood River, Jacksonville, Portland and Salem. 

Cultural Tourism Grants support projects and partnerships that advance arts-based 
visitor/destination activities, strengthening the links between the arts, the tourism industry and 
local economic development.   

The 2014 grant recipients, which include established arts organizations such as the Portland Art 
Museum and the Oregon Shakespeare Festival as well as the Salem Art Association and Hood 
River’s Independent Film Festival, were approved Friday by a panel led by Arts Commission 
Vice Chair Libby Tower that included Doug LaPlaca, the president and CEO of Visit Bend, 
Leslie Scott of Eugene’s Oregon Truffle Festival and Kate Sokoloff of Sokoloff Creative in 
Portland. The recipients were selected from a pool of 15 applicants requesting a total of 
$131,919. The recommended funding distribution ensures a balance of projects in and outside of 
the Portland Metro area. 
 
“Cultural Tourism Grants play an important role in demonstrating the impact of the arts on 
driving tourism and local spending,” said Tower. “One of the Arts Commission’s ongoing goals 
is to ensure the critical connection between the arts and economic development is recognized 
and encouraged.” 
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Cultural Tourism Grants were initiated in 2008 through Oregon’s Culture, History, Art, Movies, 
Preservation (CHAMP) cultural reinvestment initiative. 

The 2014 Cultural Tourism Grant recipients are:  

Columbia Center for the Arts, Hood River: $10,000 - To support the Columbia Center for the 
Arts’ third annual Mt. Hood Independent Film Festival, scheduled for Nov. 7-9 at five 
downtown locations in Hood River.  

Jordan Schnitzer Museum of Art (UofO), Eugene: $10,000 - To support the exhibition of 17 
original watercolors by Diego Rivera not previously exhibited outside Mexico. The Museum 
will exhibit these seminal works illustrating the Quiché-Maya sacred book, the “Popol-Vuh,” 
the creation story of the Maya, Oct. 15, 2014 through Jan. 15, 2015.  

Oregon Shakespeare Festival, Ashland: $10,000 - To support the creation and implementation 
of coordinated digital and print advertising to bilingual and ethnic-specific audiences in Oregon 
and northern California to attract new tourists of color throughout the nine-month season, 
particularly to plays and events related to CultureFest in September 2014. 

Peter Britt Gardens Music and Arts Festival, Jacksonville: $7,500 - To support Taste of 
Summer, an annual kickoff event held in downtown Jacksonville that includes music, wine, art, 
family activities and food, promoting local businesses and activities to out-of-state tourists and 
encouraging them to visit, extend their stay and patronize local businesses.   

Portland Art Museum, Portland: $10,000 - To support the Portland Art Museum’s exhibition, 
“The Art of the Louvre’s Tuileries Garden,” the Museum’s first collaboration with the Louvre 
featuring more than 100 paintings, photographs, drawings and sculptures from some of the 
most acclaimed European and American artists from the 17th to the 20th centuries. The 
Museum will promote “Tuileries” along the I-5 corridor to attract overnight leisure travel, one 
of Travel Oregon’s Key Initiatives. The exhibit will run June 14 through Sept. 14. 

Portland Institute of Contemporary Art, Portland: $10,000 - To support the Time-Based Art 
Festival (TBA) in its 11th year featuring 10 days of contemporary visual and performing arts 
from around the world in venues throughout Portland.  TBA will partner with another 
Portland-based festival, FEAST, to lead a joint marketing and advertising campaign in the San 
Francisco area.  



The Salem Art Association, Salem: $10,000 - To support the Salem Art Association’s targeted 
marketing efforts to increase festival participants from the Portland metropolitan area, and 
increase overall attendance and art sales at the 2014 Salem Art Fair & Festival.  

- - - - - - - - 

The Oregon Arts Commission provides leadership, funding and arts programs through its 
grants, special initiatives and services. Nine commissioners, appointed by the Governor, 
determine arts needs and establish policies for public support of the arts. The Arts Commission 
became part of the Oregon Business Development Department in 1993 in recognition of the 
expanding role the arts play in the broader social, economic and educational arenas of Oregon 
communities. In 2003, the Oregon legislature moved the operations of the Oregon Cultural 
Trust to the Arts Commission, streamlining operations and making use of the Commission’s 
expertise in grant-making, arts and cultural information and community cultural development.  

The Arts Commission is supported with general funds appropriated by the Oregon legislature, 
federal funds from the National Endowment for the Arts and funds from the Oregon Cultural 
Trust.  
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